SEVEN MARY THREE

PERFORMANCE RIDER 2008

This rider is hereby made part of the contract dated 


by and between 










 (hereinafter referred to as Purchaser) and Seven Mary Three Touring, Inc., a Florida Corporation (hereinafter referred to as Company), furnishing the services of the group p/k/a Seven Mary Three (hereinafter referred to as Artist).

The following rider has been prepared by the management and crew of Artist. The guidelines to be found within this rider are listed to ensure the purchaser, artist, and audience the best performance possible. Said rider has been prepared considering purchaser’s production costs and artist’s requirements. 

Should you have any problems fulfilling the provisions of this rider, please contact Michael Rand, Agent, at 734 961-8522 office or 734 607-9458 cell. If there are any revisions you wish in the rider, they must be confirmed in writing by Michael Rand at mike@popmusiclive.net or fax to 734 961-8525. 

Enclosed are four (4) copies of the rider. Please initial, sign, and return three (3) copy with signed contracts and deposit(s). The following is important contact information for the artist:

AGENT




MANAGEMENT


ROAD MANAGER



Michael Rand



Steve Balcom


Jason Moore

Popular Music



The Splinter Group

(352) 514-5564

4007 Carpenter Road Ste 197

605 West Main St., Ste #201
Mixloud@aol.com

Ypsilanti Township MI 48197

Carrboro, NC  27510

TEL: (734) 961-8522


TEL: (919) 969-0979 x2#

CELL: (734) 604-9458


FAX: (919) 969-0971

FAX: (734) 961-8525 


steve@thesplintergroup.net

mike@popmusiclive.net




1.
BILLING

In all headline situations, Artist shall receive 100% Headline Billing, in any and all publicity releases and paid advertisements, including but not limited to programs, fliers, signs, lobby boards, and marquees. No other name or photograph shall appear in type with respect to size, thickness, boldness and prominence of the type accorded Artist and no other name or photograph shall appear on the same line or above the name of Artist. No support act shall receive more than 50% billing without artist’s specific written approval. In all headline situations, other acts or masters of ceremony must be approved by Company prior to confirmation of supporting act. Billing in all advertising and publicity is to read:

SEVEN MARY THREE

Please note that “7 Mary 3” or “Seven Mary 3” or any other combination of numbers and letters is not correct billing. If band is incorrectly billed, Purchaser will have to correct, at their own expense, any advertising, posters, web or other marketing materials. 

Radio Station or Product Co-Presents, Promoter Co-Promotes:  Any proposal for radio station co-presentation of this show including any tie-in with a radio, TV, Newspaper or product must be cleared with and approved by Company prior to any confirmation of such tie-in co-present or co-promote. Also, any co-promote situation with any promoter other than contract signer as shown will first need approval of Company.

2.
CANCELLATION

Purchaser agrees that Company may cancel the engagement hereunder, at Company’s sole discretion, by giving Purchaser notice thereof at least thirty (30) days prior to the commencement date of the engagement hereunder.

3.
FORCE MAJEURE

Company’s obligation to furnish Artist’s services is subject to the detention or prevention by sickness, inability to perform, accident, means of transportation, Act of God, riots, strikes, labor difficulties, epidemics, and any act or order of any public authority or any cause, similar or dissimilar, beyond Company’s or Artist’s control.

Provided Artist is ready, willing, and able to perform, Purchaser agrees to compensate Company in accordance with the terms hereof regardless of Act of God, fire, accident, riot, strike, or any events of any kind or character whatsoever, whether similar or dissimilar to the foregoing events which would prevent or interfere with the presentation of the show hereunder.

4.
INCLEMENT WEATHER

Notwithstanding anything contained herein, inclement weather shall not be deemed to be a force majeur occurrence and the Purchaser shall remain liable for payment of the full contract price even if the performance(s) called for herein are prevented by such weather conditions.  Company shall have the right to determine in good faith whether any such weather conditions shall render the performance(s) impossible, hazardous or unsafe.

5.
CONTROL OF PRODUCTION

Company shall have the sole and exclusive control over the production, presentation, and performance of the entertainment unit in connection with the engagement, including but not limited to, the details, means and methods of the performance of the entertainment unit and each member thereof, and the persons to be employed by Company in performing the provisions hereof on Company’s part to be performed. Company shall have the sole right, as Company may see fit, to designate and change the performing personnel.  It is specifically understood and agreed that a representative of Company shall have sole and absolute authority in directing personnel operating all lighting and sound equipment during rehearsal and each performance scheduled therein.

Artist will not perform in the round unless specified on the face of this contract.

Artist shall not be required to perform before a segregated audience.

6.
APPROVAL OF OTHER PERFORMERS

Company reserves the approval right of any other persons to appear in conjunction with this performance and the right to determine the length and nature of Artist’s performance(s). A violation of this clause shall entitle Company to refuse to furnish Artist’s services but Purchaser shall remain obligated to make all payments herein set forth. Purchaser agrees that there will be no Master of Ceremonies, no welcoming speeches, no introductions, and no ceremonies at intermission except as Company may direct.

7.
REPRODUCTION OF PERFORMANCE

No portion of the performance rendered hereunder may be broadcast, photographed, recorded, filmed, taped, or embodied in any form for any purpose or reproducing such performance without Company’s prior written consent. Purchaser will deny entrance to any persons carrying audio or video recording devices without limiting in any way the generality of the foregoing prohibition, it is understood to include members of the audience, press, and Purchaser’s staff.

In the event that the Purchaser, his agents, servants, employees, contractors, etc., reproduce or cause to be reproduced the Artist’s performance in the form of films, tapes, or any other means of audio or video reproductions, upon demand by Company or Artist, Purchaser shall deliver all the same (together with any and all masters, negatives and other means of reproductions thereof) to Artist at Purchaser’s sole cost and expense, in addition to all other legal or equitable remedies which either Company or Artist may have.

8.
PERSONAL APPEARANCES AND INTERVIEWS

Purchaser agrees that he will not commit Artist to any personal appearance, interviews, or any type of promotion or appearance without Company’s and Artist’s prior consent.  Artist is usually very happy to do whatever interviews Purchaser deems necessary to promote the show. However, because of Artist’s rigorous travel and promotional schedule, it is imperative that requests for interviews, phoners, or photos be made at least 48 hours in advance. We sincerely regret that Artist will not be available for interviews the day of the show without such prior notice. Please contact Steve Balcom at (919)969-0979 for interview requests.

Approved photos and band biography are available for download at www.7m3.com/promo. These are the only approved materials to be used in marketing the performance. 
9.
PURCHASER ASSUMES LIABILITY

Except as otherwise herein specifically provided, Purchaser hereby assumes full liability and responsibility for the payment of any and all cost, expenses, charges, claims, losses, liabilities, and damages related to or based upon the presentation or production of the show or shows in which Artist is to appear hereunder.

10.
SPONSORSHIP

All forms of sponsorship, whether part of an ongoing series or specifically for Artist’s show, must be authorized by Company.

11.
BOX OFFICE PROVISIONS

In cases where the Company is being paid on a percentage basis, Purchaser agrees to deliver to Company a plot plan and printer’s manifest of the house (notarized, signed statement from the printer of tickets, listing amount of tickets printed at each price).  Purchaser further agrees to have on hand at the place of performance the night of the show, for counting and verification by representative of Company, all unsold tickets. Company shall be compensated for the difference between the number of unsold tickets on hand and shown to its representative and the number of tickets printed as shown by the ticket manifest. If Purchaser shall violate any of the preceding provisions of the paragraph, it shall be deemed that Purchaser has sold a ticket for each seat in the house (and any permitted standing room) at the highest ticket price for which the house is scaled. Purchaser further agrees to give Company’s representative the right to enter the box office at any time (during and after the performance) and to examine and make extracts from the box office records of Purchaser relating to the gross receipts of this engagement. A written box office statement, certified and signed by Purchaser, will be furnished to Company within two (2) hours following each performance. Purchaser may not sell tickets to performance herein as part of a subscription or other type of series of other concerts without written consent of Company.  All tickets printed under the manifest shall be of the one stub, one price variety. There shall be no multiple price tickets printed. Examples of tickets prohibited under this agreement are:

One price for students and a different price for general admissions of the same ticket, or

One price for tickets bought in advance and a different price for tickets bought at the gate on the same ticket.

Further, no tickets can be sold for seats located to the rear of the stage where the stage and equipment on stage is obstructing normal eye-level viewing of Artist’s performance, unless the location of the seat is clearly indicated on the ticket. Tickets sold behind bandstand must be marked impaired view or behind bandstand

If Purchaser violates the above agreement, he shall be liable for the total amount of tickets sold at the highest price printed on the ticket. All tickets shall be printed by a bonded ticket house (Example - Ticketmaster), or, if the performance is at a college or university, the official printing department of the university or college.  Purchaser agrees not to discount tickets or to offer tickets as a premium without first obtaining permission in writing from Company. If Purchaser does sell or distribute discount or complimentary tickets without prior approval, or in excess of the number printed, he shall be liable for the full ticket price of each such ticket sold or distributed.

12.
COMPLIMENTARY TICKETS AND PASSES

Please make available to the tour manager at 4 PM Company’s allotment of thirty (30) complimentary tickets, ticket envelopes and backstage passes. In a reserved seating venue, please have Company’s guest seats reserved in the middle orchestra (floor) section between Rows Five (5) and Fifteen (15).

The number of complimentary tickets and passes given out by Purchaser including house and media comps must be approved by Company representative prior to day of show and must be fully accounted for during settlement.

All photo passes will be provided though Company representative.

13.
SCALING

Purchaser will clearly print the specific capacity, gross potential, and ticket price breakdown, of the facility, where Artist is to perform under this agreement on the face of the contract that this agreement is attached to.

In the event Company is to receive a percentage of the gross receipts for this engagement pursuant to the terms hereof, the term gross receipts or gross box office receipts or similar phrases, shall mean all box office receipts computed on the basis of the full retail ticket price for all tickets sold and in no event less than the full retail ticket price for all tickets sold and in no event less than the full retail ticket price for all persons entering the performance with no deductions of any kind, less only federal, state or local admissions taxes and allowable discounts approved by Company in writing.

14.
FAILURE TO FULFILL OBLIGATIONS

Each one of the terms and conditions of this contract is of the essence of this agreement and necessary for Company’s full performance hereunder. In the event Purchaser refuses or neglects to provide any of the items herein stated, and/or fails to make any of the payments as provided herein, Company shall have the right to refuse to perform this contract, shall retain any amounts therefore paid to Company by Purchaser, and Purchaser shall remain liable to Company for the agreed price herein set forth. In addition, if, on or before the date of any scheduled concert, Purchaser has failed, neglected, or refused to perform any contract with any scheduled performer for any earlier engagement, or if the financial standing or credit of Purchaser has been impaired or is in Company’s opinion unsatisfactory, Company shall have the right to cancel this engagement by notice to Purchaser to that effect, and in such event Company shall retain any amount therefore paid to Company by Purchaser.

15.
MODIFICATION OF CONTRACT

It is understood and agreed that this contract may not be changed, modified, or altered, except by an instrument in writing, signed in accordance with the law of the State of California. This contract may not be assigned, or changed, modified, or altered except by an instrument in writing signed by the parties, except that the Company shall have the right at its election to assign this contract or any of its rights hereunder or to delegate any of its obligations hereunder to Artist or Artist’s Management. Nothing in this agreement shall require the performance of any act contrary to the law or the rules or regulations of any union, guild, or similar body having jurisdiction over Company or over the performances hereunder. Whenever there is any conflict between any provisions of this contract and any law, or any such rule or regulation of any such union, guild or similar body, such law, rule or regulation shall prevail, and this contract shall be modified to the extent necessary to eliminate such conflict. This is the sole and complete agreement between the parties with respect to the engagement. Nothing in this contract shall be construed to constitute the parties as a partnership or joint venture, and _neither company nor__ Artist shall be liable in whole or in part for any obligation that may be incurred by Purchaser in carrying out any of the provisions hereafter otherwise.  Purchaser shall not be deemed to be Company’s or Artist’s agent.

16.
INDEMNIFICATION

Purchaser agrees to indemnify and hold harmless Company and its employees (including without limiting Artist and the individual members of Artist), contractors and/or agents, officers and/or directors from and against any claims, costs (including attorney’s fees and court costs), expenses, damages, liabilities, loss or judgments arising out of, or in connection with any claim, demand or action made by any third party, if such are sustained as a direct or indirect consequence of the Engagement.  Company breach or alleged breach of any of Purchaser’s warranties, representation or covenants contained herein.

Purchaser shall also indemnify and hold harmless Artist and its employees, contractors and/or agents from and against any and all loss, damage and/or destruction occurring to its and/or its employees, contractors, or agents instruments and equipment at the place of the Engagement, including, but not limited to, damage, loss or destruction caused by Act of God.

17.
TAXES

Purchaser shall pay and hold Artist and Company harmless of and from any and all taxes, fees, dues, and the like relating to the engagement hereunder and the sums payable to company shall be free of such taxes, fees, dues, and the like.

18.
CHOICE OF LAW/FORUM

This agreement shall be deemed made and entered into in the State of Florida and shall be governed by all of the laws of such State applicable to agreements wholly to be performed therein. The state and federal courts located in the County of Orange in the state of Florida shall be the courts of jurisdiction exclusively for every dispute between the parties.

19.
ANTICIPATORY BREACH

If on or before the date of any scheduled performance hereunder, the financial standing or credit of Purchaser has been has been impaired or is unsatisfactory, Company shall have the right to demand payment forthwith of the guaranteed compensation specified above, and if Purchaser fails or refuses to make such payment forthwith, Company shall then have the right to cancel this agreement.  In the event of such cancellation, Company shall have no further obligation to Purchaser hereunder, and shall retain any monies therefore paid to Company by Purchaser.

20.
INTERNATIONAL TRAVEL

In the event the place of performance is outside the continental limits of the United States, Purchaser agrees to procure, at his sole expense, on behalf of company for each member of Artist and party, the necessary visas, work permits and other documents of any nature whatsoever necessary or usually obtained to enable Artist to render his/her/their services hereunder.  Also, Purchaser shall be responsible for, and indemnify and hold Company and Artist harmless from and against all income earned by Company or Company’s employees while in the country or countries covered by this contract.

21.
INSURANCE

Purchaser shall provide the following insurance coverage:

A policy of public liability and property damage insurance in the face amount of not less than One Million Dollars ($1,000,000.00) per event or Three Million Dollars ($3,000,000.00) overall to protect against injuries to persons or property as a consequence of the installation and/or operation of the equipment provided by Company or Artist.

A policy of Workman’s Compensation Insurance covering all Purchaser’s employees who are involved in any manner in the installation, operation, and/or maintenance of the equipment provided by Company and Artist.

A Policy of public liability and property damage insurance each member of Seven Mary Three, Seven Mary Three Touring Inc., The Splinter Group, Paradise Artists and their officers, agents, and employees, individually and collectively, as additional insured therein in an amount not less than Two Million Dollars ($2,000,000.00) for each event and Five Million Dollars  ($5,000,000.00) general aggregate.

Purchaser is solely responsible for such complete insurance coverage.  Purchaser hereby indemnifies and holds Seven Mary Three Touring Inc., and The Splinter Group, and each of them, and their respective licensees, employees, agents, officers, directors, and designees fee and harmless from and against any and all loss, costs, damage or expenses, including actual attorney’s fees incurred or suffered by or on behalf of any third party entity, person, firm or corporation as a result of or in connection with the engagement, which claim does not result directly from the sole negligence of Company, or its employees, licensees, agents and designees. 

22.
MERCHANDISING

Purchaser agrees that Company and/or Company’s Artist’s representative shall have sole and exclusive right to the sale of souvenir booklets and other merchandise at this performance.  Purchaser further warrants that there will be no sale or other distribution of musical recordings (records, tapes, CD’s, DAT, video) or any other souvenir material at this performance without the express written permission of Company.  Purchaser agrees to provide adequate space for representative of Company to vend such souvenir booklets.  The number of stands needed will be designated by Company and must be complied with by the hall.  These stands shall be immovable and given proper police security.

All hall sellers shall be used at the discretion of Company.  Company shall have the right to request additional hall sellers if he feels that a sufficient number has not been provided.

23.
SECURITY

Purchaser shall guarantee proper security at all times to insure the safety of Artist, Artist’s crew, auxiliary personnel, instruments and all equipment, clothing and personal property, from the beginning of load-in until the completion of load-out. Security protection shall commence upon the arrival of Artist’s equipment at the venue and continue until the removal of all of Artist’s equipment. Purchaser(s) shall be financially responsible for any loss due to the lack of security.

Purchaser shall provide at all times the following minimum of identifiable security personnel to secure Artist’s and Artist’s crew free access to, and safety in and around, all work areas.

One (1) guard at each backstage entrance upon Artist’s arrival.

One (1) guard to secure Artist’s vehicle(s)

Purchaser agrees to supply an all area access identification system (cloth, stick-on passes, wristband, etc.). A total amount of such identification needed for Artist and Artist’s crew shall be made available to Artist’s road manager upon the arrival of Artist and/or equipment.

Purchaser agrees that except for authorized personnel of Artist, no one is allowed backstage access or dressing room access without an access pass authorized by Artist’s road manager. In the event that the

Artist has specific laminates and/or passes, Purchaser will still have security passes available for in-house, support, etc. Artist’s road manager shall authorize all in-house, support, etc. passes.

Prior to performance, a meeting between Artist’s road manager and the venues security director is mandatory. If possible; on-stage, barricade and security guards shall also be present at time of such meeting.

24.
STAFF  

The Purchaser agrees to pay for at least two (2) able-bodied, sober, English speaking stagehands to assist Artist in the unloading, setting-up, breaking-down and reloading of Artist’s equipment. One of which will serve as a qualified rigger and one of which will serve as a licensed runner. Such persons to be in attendance at Artist’s time of arrival until Artist’s time of final departure from the venue. In the event that the venue does not have a loading dock or area with direct access to the stage, the Purchaser shall provide a total of four (4) persons (as described above) to assist Artist.

25.
STAGE

The Purchaser agrees to provide a secure stage of minimum dimensions of (24) feet wide, (20) feet deep, (3) feet high, with a minimum of (9) feet of headroom/clearance from the lowest light instrument.

The Purchaser agrees to provide one carpeted drum riser; (8) feet wide, (8) feet deep and (2) feet high.

The Purchaser agrees to provide a solid, safe and professionally built barricade to be placed in front of the stage and sound wings. Purchaser further agrees that such barricade and front stage area will be staffed by experienced personnel who will ensure that no persons in the audience can gain access to the stage or in any other way hinder Artist’s performance.

The Purchaser agrees to supply rigging requirements as advanced by Artist’s tour manager.

Stage must be ready for load-in upon arrival.

26.
POWER

The Purchaser agrees to provide one (1) 200 amp 3 phase disconnect for sound.

Power disconnects must be independent of each other and located within 50 feet of the stage.

A house electrician must also be provided.

27.
P.A. / LIGHTS & MONITORS

The Purchaser agrees to provide a lighting director for focusing and operating all lighting instruments.

28.
CATERING/HOSPITALITY

At Load-in purchaser will provide:

(a)
Secured parking must be available for one (1) 45 foot tour bus and one (1) 15 foot trailer or 15 Passenger Van

(b)
Meals for six (6) people upon arrival as advanced by Artist’s tour manager. (Deli tray, sandwiches, water, etc.)

(c)
Ice, to be replenished throughout the day.

Showers must be made available to all members of touring party upon arrival. Fresh towels and soap must also be provided.

Purchaser will provide catering as outlined in the attached document accoutering Requirements, which is incorporated in full into this agreement. 

Artist and crew (6 people) require a buy-out of no less than $20 a person. Any other arrangements must be discussed with road manager during show advance.

29.
DRESSING ROOM

The Purchaser agrees to supply a clean, comfortable, heated, AC, well-lit, lockable dressing room suitable for ten (10) persons for the exclusive use of Artist, throughout the day from time of arrival until departure.  This should contain washing and toilet facilities, including toilet paper, soap and hand towels, and at least one electrical outlet. The stage should be accessible from the backstage area without having to pass through the audience area. 

The dressing room is to be set up one hour before sound check and must contain:

(a)
Six (6) clean bath towels.

(b)
Six (6) chairs.

(c)
One (1)
mirror.

(d)
One (1) table.

(e)
One (1) large trash receptacle.

(f)
One (1) cooler with ice 30 minutes prior to show time

(j)
The dressing room is to be exclusively available to Artist throughout the day from the time of their arrival to the time of their departure.

30.
PRODUCTION OFFICE  

A private office with phone/fax facilities must be made available upon arrival. This office will be for the sole use of the Artist’s tour manager.

31.
SOUNDCHECK

Artist’s sound check is very important and normally requires one hour.  Sound check must be completed to the satisfaction of the Company, Artist, and technical staff before the band leaves the stage and doors are open.  Only working personal with credentials will be allowed in the hall at this time. NO EXCEPTIONS.

Although it is Company policy to allow the support act ample time for sound check, Company reserves the right to sound check until doors, or even hold doors, if Company has any unexpected technical difficulties.

31.
BACKLINE REQUIREMENTS

Artist’s backline requirements are provided in the attached document BACKLINE Requirements. Purchaser must supply this equipment if backline is a part of engagement contract.

ACCEPTED AND AGREED UPON BY:

PURCHASER

COMPANY OR Artist’s REPRESENTATIVE

SEVEN MARY THREE

Catering Rider

(24) Bottles non-sparkling water

(24) Bottles of Miller Lite beer

(1) Bottle of Kettle One Vodka

(12) Cans or bottles of DIET lemon flavored tea 

(12) Cans DIET Mt. Dew

(6) Small bottles of club soda

(1) Large pack of Extra sugar free gum

(1) Veggie Tray

(6) Clean Towels

(5) Meal / dinner buyout $20.00 x 5 people

(2) Limes

(1) Package of Solo cups

Note: The DIET drinks are VERY important!

Any questions please call

Jason Moore - Tour Manager-7M3

352-514-5564

Mixloud@aol.com
SEVEN MARY THREE
Backline Requirements

DRUMS:

Professional Quality Matching Maple Drum Kit
Brand  

Pearl, DW or Yamaha 
Kick  

22” x 20”
Rack Tom  
12” diameter x 8” or 9” deep 

Floor Tom  
16” diameter x 16” deep on legs
Snare  

14” x 5.5” diameter by 5.5 or 6" deep 

Snare 

14” x 5.5” diameter by 5.5 or 6" deep (back up)

New coated Emperor heads on toms and snare.
Hardware:
2 Snare Stands
1 Hi-Hat
3 Cymbal Stands... (Boom)

Throne
Rug for Riser

Large Fan 

GUITAR 1:

1 Marshall 4 x12 slant cabinet
1 Marshall JMP 50 watt or JMP 100 watt head 

1 Marshall DSL 2000 (back up)


GUITAR 2:
1 Vox AC30 

1 Fender Twin “Black Face” (back up)

BASS:

1 Ampeg SVT “Classic” head

1 Ampeg 8 x 10 Cabinet 

*All power, instrument and speaker cables to be included for guitars and bass.  

*WILL ALSO NEED A 6 SPACE GUITAR BOAT AND / OR 4 GUITAR STANDS


*ALL GEAR TO BE USED FOR SEVEN MARY THREE ONLY

Thanks in advance. Any questions or substitutions please contact:

Jason Moore - Tour Manager-7M3

352-514-5564

Mixloud@aol.com
SEVEN MARY THREE

Technical Rider

Production Advance: 

Jason Moore / FOH 

352.514.5564 

mixloud@aol.com 

Stage:

Stage must be a minimum of 32ft wide x 16ft deep and 4ft high w/ stairs at stage left andstage right. 0ne: 8ft x 8ft x 12in drum riser. 

Monitors: 

Yamaha, Midas, Crest monitor console w/ a minimum of 32 channels3 pairs of bi-amp floor monitors1 3-way drum monitor w/ sub or 2 bi-amp floor monitors4 separate mixes w/ 31 band graphic equalizers (KT, BSS, Ashley) on each mix1 professional monitor engineer 

Front of House: 

Yamaha, Midas, Crest FOH console w/ a minimum of 32 channels

8 channels of compression (DBX, BSS, Drawmer, Presonus)

4 channels of gates (Drawmer, BSS)

1 31 band graphic equalizer (KT, BSS, Ashley) on main outputs

2 reverb units (Yamaha SPX990, TC electronic MI, Lexicon PCM 80)

1 delay unit (TC Electronic D2, TC Electronic 2290, Yamaha SDE 1000)

Mix position should be a reasonable position in front of house 

Main Audio System:

Audio system should be a high quality (JBL Vertec, V-Dosc, Prism, Nexo, EAW) 3 or 4way sound system with the ability to produce 15 watts per person of the rated capacity ofthe venue. 

Lighting:

A minimum of 24 par cans w/ at least 8 as a front wash and 16 as backlightColors should include red, blue, yellow and amber1 professional lighting operator 

Recording:

Recording of audio and video is permitted upon request 

Stage Power:

1-15 amp circuit down stage center. 1- 15 amp circuit up stage left. 1- 15 amp circuit upstage right.

SEVEN MARY THREE

Input List 

1.     
Kick
1

Beta 91
2.  
Kick
2

Beta 52








3.     
Snare Top

SM 57, Beta 57
4.     
Snare Bottom
SM 57, Beta, 57
5.     
High Hat

AKG 414, AKG 451, SM 81
6.     
Rack 1

Senn. 604, Beta 98, Beta 56
7.     
Floor 1

Senn. 604, Beta 98, Beta 56
8.     
OH S.R.

AKG 414, AKG 451, SM 81
9.     
OH S.L.

AKG 414, AKG 451, SM 81
10. Bass DI

Radial, Countryman, Active DI
11. Bass Mic

Senn. 421, Beta 57, Beta 52
12. Guitar 1 S.R.
Shure KSM 32, SM 57, Senn. 906
13. Guitar 2 S.L.
Shure KSM 32, SM 57, Senn. 906
14. Acoustic 

Radial, Countryman, Active DI
15. Vocal 1 S.R.
Shure SM 58
16. Vocal 2 Ctr.
Shure Beta 58
Jason Moore 

352.514.5564

mixloud@aol.com
Tour Manager / FOH
 SEVEN MARY THREE

Stage Plot









Jason Moore 

352.514.5564

mixloud@aol.com
Tour Manager / FOH 
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